Mirola Website mirola

Website redesign for http://www.mirola.com.

Background

Mirola are a digital agency based in the Soho area of London. With a wide area of
expertise in all fields of the digital landscape Mirola provides comprehensive
digital solutions of all types to various enterprises.

This documents my proposed redesign.

The current website can be viewed at http://www.mirola.com.

Stakeholder Considerations

Mirola is often responsible for creating digital solutions for clients with little
experience of the field. As such the Mirola website would need to be easy to
navigate and any design should serve to highlight the content.

The existing website design was the work of the businesses director and thus is
very representative of his personal taste. It would be important to consider this
during the design phase.

Aesthetic Considerations

Mirola in essence is a website design and development business, though it also
completes many projects where databases are crucial to operation and data
management and analysis play a strong role. As such the Mirola website should
highlight their strong, clean, modern design style both for end user interaction
and internal user interface design.

The Mirola logo has a strong modern design and features the corporate colour
which is also used on their stationary, including business cards where the colours
are reversed.

Project Goal

The website needed to be updated to meet the changing market tastes and to
highlight the dynamic of the company. The copy should be left unchanged, but be
easy to update in future using existing methods.

Design

The design reflects the original website in its basic structure and layout, keeping
key elements such as the use of horizontal lines to define and divide content, the
horizontal navigation and the logo position.

The grey bars have been lightened to better represent the companies fresh, clean


http://www.mirola.com/
http://www.mirola.com/

image, white the main text was darkened to black as to allow easier reading of the
content.

In keeping with Web 2.0 trends the copy was enlarged and an increased line
spacing was used. For overall consistency throughout the page the headings were
brought up to the same point size where, on the front page specifically, it helps to
highlight the key industry issue of return on investment.

A gentle striped gradient is used at the top of the design to allow adequate
header space and maintain the logo position without leaving too much white
space and aids to draw the clients eye down to the navigation and content.

To draw potential clients to Mirola's portfolio the design highlights the list of
industry specialities in which it competes using the a dashed line in the corporate
colours paired with matching square bullet points.

The design utilises the web-standard colours for all links on the page providing
stark contrast to the predominant colour scheme and helps to highlight Mirola's
web-standards design implementation in its projects.

Implementation

The proposed design was not completed or utilised for the website with a
complete overhaul of the site in Adobe/Macromedia Flash planned for some time
in the future. An interim design is being sought where the design may be re-
evaluated for further work and implementation.

Notes

The design involved no change to the sites content or mark-up files, all style
changes were completed in an external CSS file, with some additional images. The
latest design can be viewed at http://jason.homedsl.co.uk/projects/mirola/2/.
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Design Comparison

Home Page, Before:
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About us.

We are a digital agency based London. Web Applications
We use technology to solve problems. Viral
We make web applications, databases, websites, CD-ROMs, klosks, online Reporting

games, moblle phone applications, stand alone applications and management

eCommerce
Information systems. We also do consultancy, decumentation, QA, Information
architecture and optimisation. Databases
These days, a lot of agencles appear to have turned into production lines. They Prototypes
churn out standard webslte packages and applications |ike cheap shoes. Web Sites

Unfortunately, they don't fit everyone.

A couple of years ago, design and bulld veteran Mike Laurle thought It was
about time technology was used to provide solutions agaln, Instead of products.
So Mirola was born.

If you llke to see what we can help you with, please have a look at problems.
Return on Investment

We like doing good business for our clients, so we work on projects In terms of
return on Investment. We first Implement the requirements that will bring
return on Investment the fastest. If the project Is working to a tight budget,
this can mean omitting those things that, although Ideal, are not necessary.
But this can sometimes mean that projects usually regarded as too expensive,
can be realised at an affordable cost.

If you would like to know what we can do for your budget, please contact us.
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Home Page, After:
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About Us T N
=  Web Applications
= Viral

=  Reporting
eCommerce

We are a digital agency based London.
We use technology to solve problems.

We make web applications, databases, websites, CD-ROMs, kiosks, . Databases
online games, mobile phone applications, stand alone applications
and management information systems. We also do consultancy,

documentation, QA, information architecture and optimisation.

= Prototypes
= Web Sites

These days, a lot of agencies appear to have turned into production
lines. They churn out standard website packages and applications like cheap shoes. Unfortunately,
they don't fit everyone.

A couple of years ago, design and build veteran Mike Laurie thought it was about time technology was
used to provide solutions again, instead of products. So Mirola was born.

If you like to see what we can help you with, please have a look at problems.

Return on Investment

We like doing good business for our clients, so we work on projects in terms of return on investment.
We first implement the requirements that will bring return on investment the fastest. If the project is
working to a tight budget, this can mean omitting those things that, although ideal, are not necessary.
But this can sometimes mean that projects usually regarded as too expensive, can be realised at an
affordable cost.

If you would like to know what we can do for your budget, please contact us.
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